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“So if data is unreliable and so is intuition, what is a responsible decision maker supposed to do? 
While there is no correct answer to this question—the world is too complicated for any one recipe 
to apply—I believe that leaders across a wide range of contexts could benefit from a scientific mind-
set toward decision making.” 
PROMPT: Why should businesses + creators invest in scientific thinking? How can you use the scientific method 
in your line of work?

“Scientists don’t usually have a reputation for being very creative. They have to adhere to the scientific 
method, use statistics and data, and carefully measure their results—activities that would appear to 
take the magic out of the creative process, like having to explain your own joke. But few would dispute 
that the great scientific and technological innovators were creative thinkers.” 
PROMPT: Do artists and scientists cultivate + implement creativity in the same way? How can the education 
system build curriculum around the creative process and scientific method?

“While scientific literacy in the United States is increasing, thanks to the requirement that college 
students take at least one year of science, the general public is relatively ignorant about the 
process of scientific inquiry and the nature of science. The importance of clearly defining the field 
and explaining the methodology behind it are paramount…” 
PROMPT: Why is it important for all Americans to understand the scientific process? How might a linear 
approach to the scientific method harm students, creators, and business?

“Physics and marketing don't seem to have much in common, but Dan Cobley is passionate about 
both. He brings these unlikely bedfellows together using Newton's second law, Heisenberg's 
uncertainty principle, the scientific method and the second law of thermodynamics to explain the 
fundamental theories of branding.” 
PROMPT: How does science inform marketing? Are there other areas of study or profession that can provide 
cross-disciplinary lessons in creativity?
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