
There is no one right approach to identifying your purpose and using your purpose to guide your 
personal and professional decisions. For Yvon Chouinard, his purpose-identification began by relentlessly 
following his interests1. He went on to found Patagonia, a successful, purpose-driven clothing company 
that operates with an environmental and social responsibility that mirrors it’s founder’s love of nature 
and the outdoors. 

We can’t all afford to follow our passions until they lead us towards founding a beloved, $450 million 
brand that employs a thousand-plus people. We’re all building towards greatness from different starting 
points and we’re each equipped with different capacities for self-awareness, recognition and drive. When 
it comes to identifying and harnessing our purpose, there is no silver bullet. However, in Maslow’s 
“Motivation and Personality” - his investigation of the habits of self-actualized individuals (including 
Abraham Lincoln, Thomas Jefferson, Aldous Huxley and others) - he identified a handful of common 
behaviors that instigated the self-actualization that can lead to an identification of purpose.  

These behaviors included2:  

1. Experiencing life like a child 
2. Trying new things instead of sticking to safe paths 
3. Listening to their own feelings in evaluating experiences 
4. Avoiding pretense ('game playing') 
5. Being prepared to be unpopular if their views clashed with those of the majority 
6. Taking responsibility and working hard 
7. Trying to identify their defenses and having the courage to give them up 

These seven behaviors - exhibited by self-actualized adults across a variety of disciplines - could double 
as advice to the professionals seeking ways to catalyze the discovery of their purpose. This is especially 
true of the first three behaviors. If you want to identify who you’re meant to become (the key to 
unlocking powerful personal growth), you’ll need to be open, adventurous and observant. 

Open, Adventurous & 
Observant

1. “As a kid, [Chouinard] spent every free minute outdoors― rock-climbing, diving, and training hawks for hunting. A misfit in school, 
Chouinard remembers that the classroom was mostly “an opportunity for me to practice holding my breath, so that on weekends I could 
free-dive deeper to catch the abundant abalone and lobster off the Malibu coast.” When he left school, he lived with no income, finding 
shelter in shacks on the beach or near the mountains, hopping on freight trains in pursuit of the next climb or dive. In 1957, he bought a 
used coal-fired forge from a junkyard and taught himself blacksmithing to make his own climbing  pitons. When a few friends asked him 
to produce pitons for them, he found a way to sustain his simple lifestyle. For years, he would fabricate pitons in the winter months, 
making just enough money to spend April to July on the walls of Yosemite, devote the summer to the mountains of Wyoming, and then go 
back to Yosemite in the fall until snow fell in November.” 
 
“Reinventing Organizations” 2014 (Frederic Laloux) 

2. "Maslow's Hierarchy of Needs” (Simple Psychology)
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http://www.simplypsychology.org/maslow.html

